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ABSTRACT

The research aimed to study the critical success factors of intention of financial transaction
services via QR code payment of people in Bangkok. The close ended questionnaires were
evaluated for the content validity in order to collect the data from 432 people, who lived in
Bangkok and intently did financial transactions via QR code payment during January-March,
2018. Descriptive statistical methods for understanding the frequencies, percentage, mean,
standard deviation, and second order confirmatory factor analysis were used for data analysis.

According to the results, female in the age of 20-25 years old, graduated in Bachelor’s
degree, they are contractors with monthly income less than 15,000. They were known QR code
payment from the banks’ public relation. Critical success factors of Intention of financial services
via QR Code Payment in Bangkok gained the highest weight scores. It was found that 1) the
factors of the adoption of technological innovation are the aspects of Performance Expectancy
(PE) and Social Influence (SI) 2) the factors of attitude on the adoption of innovative financial
transactions via QR Code Payment consisted of the aspects of Perceived Usefulness (PU) and
Perceived Ease of Use (PEU) 3). The factors of online customer behavior of financial transaction
services are the aspects of Flow (FL) and Online Cognitions (OC). The remaining variables were
Effort Expectancy (EE), condition of use Facilitating Conditions (FC), Perceived Risk (PR), Online
Emotions (OEM). These variables became the factor as well. Online Entertainment (OET), and
Efficiency of Technology (ET) were not the success factor of the intention of financial services

through QR Code payment, so it was extracted before entering the structural equation modeling.

KEYWORDS: Intention to Use Service, Financial Transaction, QR Code Payment System
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R?) utethludszanaimuunndviva (Effect Size)
lowindu 0.245 TlUsunsudnsagy G*Power
Fadulusunsuiiairaa1ngnsves Cohen (1977)
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3) MATenteya IWadAWanssaun
dmiudeyadiuyana wagldnisiiasien
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Amdudovay 59.82 fieny 20-25 U szAunis

AnwrUsans ondndundnauusenienauy
selaadesoiou MmN 15,000 UM F09M19
390 QR Code Payment guduusn Ao 31A13
Usgrdunusaessuinis Andudesay 35.58
duAuaes Ao wln (Facebook) Andusauay
24.52 wazdusuau e lad (Line) Antlusouay
20.51

aaufl 2 N15UsENIAAIMI9EDAVD
foyaiReaudadeninudFavesainuacla
Tun1sldusnsgsnssunenIsturiuszuy QR
Code Payment

M1519% 2 AlLadey (Mean) wagAnleauuninsgiu (S.0.) vesdadurnudisavesanudilalunis

19U3n1595N35UMIRIUNILTEUU QR Code Payment

Jadearudisavesanuaslalumslduimsgsnssunieduniussuy Mean | S.D. | szdu

QR Code Payment
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1. A15EANSUNISTIUIANSTSUAUWMAIUAE

3.00 0.537 4N

1.1 auanuAInnialszansnimainnisldeu (Performance expectancy: PE) | 3.14 | 0.472 1A

1.2 enuanumawistiunisnenenuldau (Effort expectancy: EE) 2.83 | 0.606 110

1.3 audnsnavesdsay (Social Influence: S)

295 0.503 ann

1.4 suanwdsssauaaniunsléen (Facilitating Conditions: FC) 3.09 | 0.566 110
2. N5PAUTUNINNTINFINTIUNNITRUHIUTZUU QR Code Payment 298 | 0565 | N
2.1 sunsiuiieUslevilunisldanu (Perceived Usefulness: PU) 3.04 | 0509 | w1
2.2 sunsiuiieanudrglunsldau (Perceived Ease of Use: PEU) 315 | 0497 | wn

2.3 sunsiuieanudes (Perceived Risk: PR)

274 0.690 un

3. woAnssuoaulalvaINsldUINITFINTIUNINITRY

297 0.562 4N

3.1 iunssuinieeaulal (Online Cognitions: OC)

3.01 0.557 un

3.2 auasuainigeaulay (Online Emotions: OEM)

2.96 0.544 un

3.3 auaNnuUuiianigeaulall (Online Entertainment: OET) 2.83 0.623 110

3.4 fupuseLlos (Flow: FL)

297 0.545 un

3.5 gulseansnmveanalulad (Efficiency of Technology: ET) 3.10 0.539 170
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Asanlana (1) fAa5ana1na1 KMO (Kaiser-
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YILUUABUALTILA 50 Foraw Sadu 12
F1 HANSTIATIZINUTN FornmstmiLn WU
fiAn KMO 0g3zwing 0.602-0.812 Faiduen
17AN71 0.50 LanIINUoAIINTAINULLNY
auuazarunsaltesuredadela (2) ArmIw
kU5U59U (Total Variance Explained) flaunse
asunedeyalavinduiesas 67.06 (3) n1svyu

Wwn3ngosAUsEnaU (Rotated Component
Matrix) Taefia1smnA1tivinesdUsznou
(Factor Loading) vasfiuusnudn naduds
fiandminesAUsyneu (Factor Loading)
9ej55119 0.633-0.829 Fawnn 0.5 (@) Ay
$21AY (Communality) Wu31 A1AIUTIAY
(Communality) ¥839an1unnYeAIn1uilA"
AN (Communality) 83091 0.5
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NNITRUNIUTZUU QR Code Payment
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Tgau
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.98

.91 @ 60
.83

* Chi-square = 11.52 df = 6 p = 0.074 RMSEA = 0.056 GFI = 0.991 CFI = 0.996
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HIUTEUU QR Code Payment maaﬂawmﬂuﬂqumwumuﬂi
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Au1: NUIFUATIN

A19199 3 ANEDAAISY TUATIRTIFEOUANUNALNAUVBILUUTABIFUNITIRIATIATS

AERA UNTSNAGBU Aanntulunag nusitunsiiosnn NANTISNIITAUN
(Kline, 2005)

Ala-awads (Chi-Square) 71 df=6 11.52/6 = 1.92 <2 BN U
szAumNUnazLdu (Probability Level) 0.074 p > 0.05 LN
ARTIRTERUANNaNNAY (GFI) 0.991 0.00 < GFI < 1.00 ARITRLIT
ANRUEIATZAUAILNALNAULTS 0.996 0.00 < GFI < 1.00 BN
Wisuigu (CFI)

Adaiimunanedoulunisuszanae 0.056 0.05 < RMSEA < 0.08 LN
W153m85 RMSEA
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W52 UU QR Code Payment WUl WUUIIADS
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1) asAdsznovludiuniseausunsly
winnssusumalulad (TEN) Ysznaume 2 au
TneSosdrumnuddranazwuutmin Taua
AMUAINKTIUUTEANSNINAINATTIHU (PE)
wazdnsnavasdany (SI)

2) oarUsznovlud1uniseausu
WINNTIUFINTTUNNATRUNIUIZUY QR Code
Payment (TA) Usznaunag 2 AU 1ngisesafu
AuddyanazuuutvEn ldun nsiulds
Usgleyillunmsldam (PU) wagmsiustianiny
elunslaau (PEV)

3) asAUsznavlusmungAnssuooulall
Y9415 UTN15§INTTUNIINIIY (CBA)
Usznoume 2 AU 1aeisesa1aunNdIAgain
azwuutvtn liud arwseides (FL) wavns
Suinnseaulal (OC)
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1) a9aUsenaulus unseausuNIsiy
Yinnssuauwalulad (TE) Usenausig 2 a1y
InglFsanaunuEIRyNAzLULIITn taun
ANUAIANTIA1UUSEANTAINAINNS LT IU
(PE) wagdnswavesdany (SI) Lﬁaqmﬂgmw‘u
N5YNEINTTUNNITHUNIUTEUU QR Code
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v d’{ a 5 [~ dd‘ v [
Weuunvulnense dnedaduwmalulagnaaienu
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SUNANSIAEATY AINY USEnruaelinnuiindu
wazlnisvausulumalulagisuimis
TAUSN15TId0nAa DIAUTI891UVBY Huang
and Chiu (2015) N951897%UIANUAIANTS
Tunrswereruly ud unidsludadeaing
) < d' ] 1 gj £ =
dnsandenasannuaalaldanunalulad way
Yu, Fu, Ting, and Lu (2012) las1891171

[ v I~ [ d'c{a a
AMUAINNIINANT I UL DU e NTDNTNA
AoAuFalalunIseausSultauns NN ALNY
nslRuanveuseneumsluguviosieIves
ngelny Tudsewmaldniu srunsaenndoiu
$U398U89 Janson and Thiel de Gafenco (2015)
nlaanwdadedinadannusaslawazngingsy
Tun1588U5UNIS LY ITUTETUUNITTI5LLIU

a < a 6 1 (v}
wuUBLanMIatndlulsemalnenuin Jade
AIUANUAIARIIDINNISITI1U (Performance
Expectancy) @481uisanuazaintun1sldeu
(Facilitating Conditions) 8n8waaindsay
(Social Influence) HdnSnananNUAdlawaL
ngFnssuluN1TERUTUIUITUUNITTISERULUY
a a
dldnnsatindlulszwmelne
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2) eaaUsznavlua1uniseausy
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Code Payment (CBA) Usznousie Inaiasainy
ﬂmuﬁwﬁ@mﬂﬂmuuﬁmﬁﬂ IHun arusdeiios
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Tifinnsldusnisganssumisnisfudiindy 3
#0ARA41UUITEVRY Richard and Chebat
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Fodudn drmsunisiuvnseaulay (Online
Cognitions) dswasioAmaalalduinisgsnssu
M9N5RUHIUTEUU QR Code Payment 484
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